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Bringing business to life

Five reasons why partnering with bl 
Magazine makes perfect sense...

    

    Our ‘special editions’ provide 
clearly targeted advertising 
opportunities

Advertorials and ‘edvertorials’ give you more 
ways of getting your message across

Our website and daily 
email can help your 
business access a 
global market

Advertisers are regularly 
asked for comment in our 
editorial features, letting you 
demonstrate your expertise

1

3

2

The magazine is distributed both in the 
Channel Islands and across the UK, 
so your business can reach a national 
(and international) audience

Events 
www.blglobal.co.uk/Events  

Publishing 
www.blglobal.co.uk/ContractPublishing 

Training 
www.blglobal.co.uk/Training

 We also do

5

4



WWW.bLGLOBAL.co.uk Media information 2016

Bringing business to life

What is BL Magazine?

finance business technology
From crowdfunding and anti-money 

laundering, to family offices and funds, plus 
a look at the habits of the young rich

Feeling overworked? Let us help. We also 
take a look at private jets, and show you the 

least complex places to do business

How has Apple got more cash than 
Malaysia? And just what might financial 

services look like if Google got into banking?

BL38_final_AL.indb   1 30/04/2015   08:02

■  6,000 copies from lounges and public areas in 
airports across the UK and in the Channel Islands

■  6,000 copies in hotels, business receptions and 
Waitrose stores in Jersey and Guernsey 

Distribution

At its core, BL magazine is a Channel-Islands based, bi-monthly business and lifestyle 
magazine that is distributed widely in Jersey and Guernsey and across the UK. It aims to 
reflect the thoughts, vision, intellect and excellence of business professionals locally and 
acts as a forum to send that message globally. Since its launch in 2009, however, it has 
become much more than that.

We run two ‘special editions’ during the year, which focus on Wealth and Funds.  All 
issues of the magazine include specific sections featuring finance, business and 
property, as well as individual Jersey and Guernsey sections, providing targeted 
advertising opportunities.

Running alongside the magazine is the blglobal website, which not only acts as an 
archive for all print copy, but is recognised as being the most up-to-date online resource 
for Channel Islands business news. 

Advertising opportunities are available on all of these platforms.

 Special editions

 Magazine

 Online

Six times a year, BL magazine distributes 12,000 copies, including:
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Advertising: print options

Our advertising options mean that you can promote your business in 
the way that best suits your marketing goals. Choose from:

Standard advert: available in a range 
of sizes and positions, simply provide 
us with print-ready artwork

Advertorial: Designed to look like 
a blglobal feature, advertorials talk 
specifically about your products or 
services

Edvertorial: Again, designed to look 
like part of the magazine, contextualise 
your products and services within an 
editorial feature

 FIDUCIARY 
SERVICES
HAVE CHANGED  
 FOR GOOD. 
 ELIAN IS 
RAISING 
THE BAR TO 
NEW HEIGHTS

We’re here to make a difference. Replacing 
stale, familiar norms with dynamic, value-
driven performance, we’re raising industry 
standards by challenging standard practice. 
Across Corporate Services, Fund Services 
and Private Wealth, our relentless pursuit 
of excellence is the new benchmark.

ELIAN.COM
Regulatory information is detailed on elian.com/legalnotice

EL
00

09
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Advertising feature

Cameron Walker, Head of Relationship Management at Nedbank 
Private Wealth, explains how a global perspective has helped 

the firm’s investment portfolios beat their benchmarks 
NEDBANK PRIVATE WEALTH has always had 
a global bias to its investment portfolios, 
based on the belief that a global approach  
is superior to a portfolio with a UK home 
bias or, for that matter, any home bias. 

Taking a global perspective has certainly 
been beneficial for the Nedbank Private 
Wealth discretionary investment 
management service, as it saw strong 
performance across its segregated 
investment portfolios throughout 2014. 
Each of the multi-asset class portfolio 
strategies beat its LIBID-based benchmark 
and compared favourably against its peers, 
as measured by the sterling-based Private 
Client Indices (PCIs) produced by Guernsey-
based Asset Risk Consultants (ARC).

This global approach is cemented on two 
common-sense investment principles.

l Diversification. Being global allows 
investment risk to be spread more widely 
– to avoid ‘putting all your eggs in one 
basket’. Risk concentrations created by a 
home bias can lead to serious consequences 
for investors, as shown by the recent blow 
ups during the Eurozone crisis in Spain, 
Greece, Italy and Portugal, and the impact 
these events had on local investors. 

Even in the UK an investor is exposed  
to concentration risks, with four sectors 
dominating the FTSE 100 (finance, oil  
and gas, consumer goods, and consumer 
services), and the top 15 companies 
comprising 50 per cent of the index.  
Similar concentrations can be found in  
the corporate bond sector, with the finance 
sector weighted at over 40 per cent. 

l Opportunity set. Being global gives  
access to a larger opportunity set than if the 
focus was purely on a single country for all 
investments. For example, the best developed-
country equity market last year was the US, 
up 12.7 per cent in local currency terms, and 
nearly 20 per cent in terms of sterling. This 
compared to a return of just 0.6 per cent for 
the UK stock market in 2014. Being global 
means that approximately 40 per cent of 
each strategy’s equity exposure is the US. In 
addition, global real estate investment trusts 
(REITs) were up over 20 per cent last year 
– listed property is an area that has been 
‘overweight’, and the company’s portfolios 
benefited from these returns last year. 

MANAGING CURRENCY EXPOSURE
Many investors still take the view that 
investor liabilities should be denominated  
in their home country’s currency, meaning 
that their assets should also be invested 
solely in that currency and therefore reduce 
risk. But while currency exposure needs  
to be managed – and, when appropriate, 
reduced to accommodate the needs of some 
clients to finance future sterling liabilities 
– Nedbank Private Wealth believes that this 
is best managed separately, rather than by 
holding home country assets. 

The ability to also tactically hedge 
currency exposure gives another 
opportunity to add value while protecting 
the portfolio from potential currency losses. 
For example, in 2014 the company hedged 
its euro currency exposure. With the euro 
falling by 6.9 per cent against sterling, the 
portfolios were able to benefit from the 

stock market gains in Europe without being 
impacted by the currency loss. 

It’s evident that 2014 was a good year to 
be invested globally, and Nedbank Private 
Wealth certainly reaped the benefits last 
year. With economic conditions clearly 
better in the US than in most other parts  
of the world, the US dollar strengthened 
significantly against nearly all other 
currencies. Having exposure to global 
assets, especially the US dollar as it 
appreciated against sterling, proved 
beneficial for absolute returns last year. 
Looking forward, the positive economic 
momentum in the US looks likely to remain 
the key driver of global growth in 2015. n 

The importance 
of going global

FIND OUT MORE
Nedbank Private Wealth’s three global multi-
asset class investment strategies form part 
of its discretionary investment management 
service. The strategies are available through 
segregated fund portfolios for those with 
£500,000 or more to invest, or as collective 
investment funds for clients with a minimum 
of £1,000 to invest and who want to make 
regular savings. 

To find out more about our discretionary 
investment management service, visit  
www.nedbankprivatewealth.com, email 
andrew.robins@nedbankprivatewealth.com 
or call Andrew on +44 1534 887889.

The value of investments and the income 
from them can fall as well as rise and you may 
not get back the original amount invested. 
Past performance is not necessarily a guide  
to future performance. 
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Advertising feature

coins achieved 
gains of 13 per 
cent in 2014, 
bringing 10-year 
gains to a 
staggering  
232 per cent

if you stop working,  
make sure your     

  doesn’t

Since the global financial 
crisis, investment habits have 
been changing. From high-net-
worths to everyday pension 
holders, people are waking 
up to the need for greater 
portfolio diversification, 
as Keith Heddle, Managing 
Director, Investments at 
Stanley Gibbons, explains

THE UK HAS been undergoing  
a pensions revolution. On  
6 April, around four million 
over-55s woke up to new 
pension freedoms and many 
started to take cash lump sums 
out of their pensions. In Jersey 
and Guernsey we already had 
some of these freedoms. Our 
Retirement Annuity Trust 
Schemes (RATS) allow you  
to take out 30 per cent of the 
value of your fund tax-free 
when you retire. They also 
allow a wider range of 
investment options than 
traditional pension plans. 

Without a doubt, the main 
lesson learnt from the financial 
crisis has been to ensure your 
investments are diversified. In 
2008, many over-55s watched 
in horror as something like 
£150bn was wiped off money-
purchase pension schemes. The 

stock market has now 
recovered, but there are many 
rumblings about where the 
markets are going to go over 
the next few years. Shares can 
be a volatile ride and getting 
the timing wrong can hurt.

A recent Barclays study 
suggested that higher interest 
rates around the world are 
likely. This sounds like good 
news for savers, and in one 
sense it is – it will mean people 
will shift their money into 
savings accounts and away 
from equity investments. But 
this could in turn mean stock 
markets have reached their 
peak, and so have only one way 
to go. In part, this shift is due 
to the ageing population and 
higher unemployment. With 
fewer people saving for their 
retirement in what’s seen as 
more volatile financial markets, 

those 
markets will, 
in turn, suffer. 

There’s no telling 
if Barclays are right 
and, if so, what effect this 
will have on asset prices, but 
it’s another salutary warning 
that we should all ensure  
our pension pots are not too 
narrowly invested. 

Meanwhile, Henderson 
Global Investors recently issued 
a white paper on the rapid 
growth of multi-asset investing. 
Based on findings by CoreData 
Research, there has been a huge 
increase in money invested in 
multi-asset products over the 
last 10 years, from £21.5bn to 
£126.5bn. It also found there’s 
been a significant change in the 
make-up of these multi-asset 
funds, with a move away from 
stocks and bonds. Our ageing 
population wants income-
producing products, so while 
stocks and bonds are important, 
their domination has ended.

They’re not the only ones 
thinking that way either. In 
their latest survey of investment 
professionals, Baring Asset 
Management found advisers 
had become increasingly 
favourable towards multi-asset 
products to balance risk.

A STRONG HISTORY
One thing you shouldn’t do  
is take too many risks with 
your money – especially if 
you’re already retired, or close 
to it. What you do want is an 
investment that has historically 
outpaced inflation and that 
offers low volatility and steady 
growth. You might also like to 
own something tangible – not 
just a paper certificate. 

The prestige collectible 
market has been receiving  
a lot of attention in recent 
years as investors saw the low 
correlation with mainstream 
asset classes. Investing in items 
such as rare, investment-grade 

stamps and coins can provide  
a buffer against volatility as  
well as a hedge against inflation. 
There aren’t going to be any 
more Penny Blacks produced  
or 1933 Silver Pennies – these 
are a finite resource. 

The 2015 Knight Frank 
Wealth Report states that the 
super rich are continuing to 
turn to collectible assets, with 
around 61 per cent of ultra-
high-net-worth respondents 
saying they are becoming more 
interested in them. 

The report showed coins 
achieved double-digit growth  
in 2014, with gains of 13 per 
cent, bringing 10-year gains to 
a staggering 232 per cent. While 
2014 saw British stamps grow 
by just three per cent (still more 
than most savings accounts),  
it also saw a new world record 
for a sale of a stamp achieved 
at $9.48 million; and stamps 
also notched up a 195 per cent 
rise over a 10-year period.

The other important point  
of note with the Knight Frank 
Luxury Investments Index is  
its volatility ratings. The most 
volatile asset over the last 
decade has been art. By 
contrast, rare coin and stamp 
prices have been less volatile 
than the index as a whole over 
the 10-year period, providing 
stability as well as growth.

Another obvious warning 
when it comes to making  
big investment decisions is  
to ensure you go to trusted 
sources. Stanley Gibbons is  
not an independent financial 
adviser, but we do know our 
stamps and coins. We are the 
world’s longest established rare 
stamp merchant, dating back  
to 1856. Through Baldwins  

INVEST THROUGH STANLEY GIBBONS 
Stanley Gibbons is audited regularly by external independent 
philatelic experts – our experience and reputation mean we can 
provide a Lifetime Guarantee of Authenticity. Stanley Gibbons’  
159-year heritage means our brand is globally recognised for its 
quality and expertise – we are the perfect investment partners.  
Here are our key investment products: 

The Flexible Trading Portfolio is our most popular product. It  
gives several thousand investors the freedom and flexibility to sell 
individual items (or your entire portfolio) or top up whenever you like. 
Your share of profit (between 30 and 80 per cent) is determined by 
how soon you sell after you buy – the later this is, the higher the 
percentage.  

The Premium Portfolio Builder enables you to build a rare-stamp 
portfolio with as little as a £10,000 initial payment plus quarterly 
payments of £1,000. Many clients use this as a regular savings plan  
for longer term investing, such as pensions or legacy planning. 

For more information, visit sginvest.co.uk/bl or call +44 1534 766711

Retirement:

& Sons,  
we also  

have a 142-year 
numismatic (coin) 

business. What we don’t 
know about the market for 

rare stamps and coins isn’t 
worth knowing. 

In fact we’re so confident  
in our ‘stock-picking’, that  
all our investment products 
carry a Lifetime Guarantee  
of Authenticity. Not only that, 
but we charge no management, 
valuation or insurance and 
storage fees for the lifetime  
of your investment with us. We 
only charge a commission on 
exit and then only on any capital 
growth, not the invested sum 
– which aligns our interests.

If you live in Guernsey you 
can include investment grade 
stamps and coins in your RATS 
pension. Unfortunately Jersey 
hasn’t yet widened its list of 
investment options, but there 
are still many other investment 
options open to you. Whatever 
you decide, the most important 
thing is to make sure your 
money keeps working for you 
once you stop the nine-to-five. n
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Advertising: magazine

Requested positions
Inside front cover:  £2,095
Inside back cover: £1,995
Prime position:  £1,995
Back cover:   £2,415

Please note: 
All measurements are in millimetres.

Double page spread:  
£2,415 

DPS Half Page:
£1,430 

Type area: 
382w x 252h

Type area: 
382w x 126h

Trim size: 
406w x 276h 
+3mm bleed

Trim size: 
406w x 138h 
+3mm bleed

Full page:
£1,655 

Half page:
£985 

Banner: 
£875

Type area: 
179w

x
252h

Trim size: 
203w x 276h 
+3mm bleed

Type area:
179w x 126h

Vertical 
banner 

Type 
area:  
60w 
252h

Horizontal 
banner Type 

area:  
179w x 63h

DPS strap:
£995

Type area: 
382w x 63h

Trim size: 
406w x 75h 

+3mm bleed

Type 
area: 
87w 
252h

Half-page and quarter-page 
advertisements should sit within the 
grid. There is no availability for bleeds 
on half-page, quarter-page and banner 
layouts.

Artwork
Artwork is accepted in the following 
formats:
• High-resolution pdf file
•  Photoshop EPS with all fonts 

converted to paths and images 
embedded

All artwork must be supplied as CMYK 
with all fonts and images embedded.

Delivery:
Via email (maximum file size 6mb) 
to artwork@blglobal.co.uk Or via ftp 
(details can be provided).
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The BL Directory is the essential reference tool for people looking for companies in 
the Channel Islands. With both a print version in the magazine, and an extensive 
searchable directory online, you can target potential new clients both closer to home 
and further afield.
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www.businesslife.co

Directory
To advertise in the directory in print or 
online contact Carl Methven on 
+ 44 (0)1534 615886 or 
carl.methven@businesslife.co

Training to improve your business 
performance

ALX Training is dedicated to making sure 
that your staff have the tools they need to do 
their jobs efficiently and effectively. 

Our extensive range of courses covers all 
Microsoft Office products including Excel, 
Outlook, Powerpoint, Word, Project and 
Visio as well as training on the major 
bookkeeping packages: Sage and 
Quickbooks. 

We also offer a wide range of online courses 
through our exclusive partnership with 
LearnDirect. From Microsoft Office Expert 
exams to short focused IT modules, you can 
use our range of online courses to provide 
your staff with a truly flexible way to learn.

Where software packages are unique to your 
business, we are able to create courses that 
will effectively train both your customers 
and staff on bespoke systems, getting the 
most from your investment.

Operating with complete flexibility - you can 
choose to use our training rooms or we can 
come to your workplace - we deliver courses 
in short two or three-hour sessions that 
ensure learning is maximised whilst time out 
of the office is minimised.

For more information, please contact:
Alex Morel
Managing Director
Hilary House
19 Hilary Street
St Helier
JE2 4SX

01534 873785
07797 774676 
alex@alxtraining.com
www.alxtraining.com

Appleby is the leading provider of offshore, 
legal, fiduciary and administration services. 
Uniquely positioned in the key offshore 
jurisdictions of Bermuda, BVI, the Cayman 
Islands, Guernsey, Isle of Man, Jersey, 
Mauritius and the Seychelles, as well as the 
international financial centres of London, 
Hong Kong, Shanghai and Zurich. We are 
also the only firm to have offices in all three 
British Crown Dependencies.
 
Active in Jersey’s Finance industry sector 
since its inception, the Jersey office has an 
excellent reputation for corporate, dispute 
resolution, property and financial services 
as well as private client and corporate trust 
work.
 
Our services include:  
l Corporate 
l Dispute Resolution
l Private Client & Trusts
l Property

Members of the Jersey office regularly 
advise London City and international law 
firms on all legal aspects of offshore 
corporate, finance and investment fund 
transactions and arrangements in Jersey.
 
For more information visit our website  
www.applebyglobal.com/our-expertise
 
Michael Cushing
Managing Partner – Jersey
Tel: +44 (0)1534 818 395
Email: mcushing@applebyglobal.com

We are an independent trust company fully 
regulated and licensed by the Jersey 
Financial Services Commission in the 
conduct of trust company business.

We provide a full range of management 
services to our domestic and international 
private clients.
Join us.

Our team has many years of experience 
dealing with a wide range of clients in 
different countries.  We look to provide good 
corporate governance to achieve your aim. 
Try us.

Family office- bespoke assurance
Wealth management -your strategy 
Fiduciary services - impartiality with vision
Corporate services - attention to detail
Good governance - a helpful eye

We aim to assist in the provision of personal 
service to meet your requirements, being 
vigilant and proactive in the face of a fast 
changing legal, economic and fiscal 
landscape.  We can provide the focus to your 
solution. Contact us.

Mrs Áine O’Reilly, ACCA – Client Director
aoreilly@baccata.co.je
Nigel Bentley, Solicitor, TEP – Consultant
nbentley@baccata.co.je
Mrs Ann Williams, TEP – Client Director
awilliams@baccata.co.je
Nicholas Falla, TEP – Managing Director 
nfalla@baccata.co.je

Tel:  +44 (0)1534 870670

Ashburton Investments is a new generation 
investment manager. We are the investment 
management arm of the FirstRand Group, one 
of Africa’s largest financial services companies. 
Our offering spans traditional and alternative 
investment strategies, as well as active and 
passive investment styles.  

The strength of our investment proposition is 
based on our unique ability to leverage 
investment thinking and capability across the 
FirstRand Group, to offer retail or institutional 
clients unique investment opportunities. With 
us, investors can gain access to more sources 
of return, broader investment capabilities, 
considered risk management and deeper 
investment insights. We are experienced 
emerging market investors in Africa, India and 
China, with a proven track record in multi asset 
investing. 

Our assets under management total 
approximately US$10 billion as at June 2014, 
and we have international reach with offices in 
the Channel Islands, South Africa, the United 
Kingdom, United Arab Emirates and India.

To find out how Ashburton Investments can 
help you access more opportunities, 
contact us today on:
+44 (0)1534 512000 
enquiries@ashburton.com
www.ashburtoninvestments.com

Costs:
 
Magazine 
(includes free online entry)

Six-month booking 
(three inclusions):
Package cost: £705

Cost per issue: £235

Twelve-month booking 
(six inclusions):
Package cost: £1050

Cost per issue: £175

Online Directory only:  
£150 for 12 months

Advertising: the directory

Online
Print

Costs:
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Leader banner 
£450 per month 

Footer Banner 
£265 per month 

Small Vertical Banner 
£265 per month 

Vertical Side banner 
£375 per month 

Size (in pixels) 
728w x 90h

Size (in pixels) 
728w x 90h

Size (in pixels) 
160w x 260h

Size  
(in pixels) 

160w x 
600h

Online

Please note: 
Both online banner sizes are set to 
revolve with a maximum of 4 clients 
at any one time

The blglobal website acts as an archive for every issue of the magazine published so far. 
What’s more, it’s the most up-to-date news source for business on the Channel Islands. We also 
send out a daily business news email to an opted in audience of over 1,600 subscribers.

Small box 
(two available per email) 
£295 per month 

Daily email

Contact Carl Methven through the 
details on page eight for our most up-
to-date website ‘hit’ numbers, email 
distribution figures and advertising 
availability, as numbers are increasing 
all the time.

Advertising: digital

Size (in pixels) 
610w x250h

Large banner 
(two boxes together, when available) 
£750 per month

Artwork
For both the website and the 
email, file size should ideally 
be 30kb, but not more than 
80kb, with animated gifs 
preferred
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All advertisements accepted for publication by 
Chameleon Group Limited in any of its print or online 
publications can only be accepted on the following 
condition accepted on the following conditions:

■   The publisher does not accept liability for any 
loss, or damage caused by: 
a) an error, inaccuracy or omission in the 
printing of an advertisement. 
b) any failure to publish on the date or dates 
specified by the advertiser. 
c) the publication of any advertisement on any 
date (or dates) other than the date (or dates) 
specified by the advertiser, whether the actual 
date of publication be earlier or later than the 
date (or dates) specified; and/or in a specific 
issue.

■   All advertisements are subject to the contents 
being approved by the management. The 
management reserves the right to refuse any 
advertisement, even though accepted and 
pre-paid, or to make any alterations deemed 
necessary.

■   Proofs of advertisements will be submitted 
on request. Once the proof has been agreed 
and signed by the advertiser (or his agent or 
representative) no further alterations can be 
entertained, except by agreement with the 
publisher at the advertiser’s expense.

■   Notice of cancellation of advertisements must 
be received at least 20 working days prior to 
publication. Non-compliance with the above 

cancellation time will incur the full cost of the 
space booked.

■   It is the responsibilty of the advertiser to check the 
correctness of each insertion of an advertisement. 
No responsibility can be assumed for the 
repetition of an error in the advertisement ordered 
for more than one insertion unless notification is 
received by the publisher immediately an error 
occurs.

■   All advertisements are accepted and published 
on the understanding that the advertiser is 
authorised to publish the contents of the 
advertisement. The advertiser will indemnify the 
publisher against all actions, claims, demands, 
costs and expenses which might be taken out or 

made against the publisher or may be incurred or 
become payable by the publisher in respect of or 
arising out of each advertisement.

■   While every care is taken, the publisher is not 
responsible damage of artwork or photographs  
or any other advertising material.

■   Prices published by the Chameleon Group Limited 
are subject to revision at any time and orders are 
accepted on the condition that the price binds 
Chameleon Group Limited only in respect of the 
period specified in the applicable rate card. Prices 
are exclusive of GST. Credit accounts must be 
settled within 14 days of the invoice date. Interest 
will be charged monthly on overdue accounts at 
the rate of 2.5% above base rate.

Conditions of acceptance

How to book
For further information about advertising 
in BL magazine please contact:

Carl Methven  
+44 (0)1534 615886 
+44 (0)7797 796377  
carl.methven@blglobal.co.uk
Jane Gregory 
+44 (0) 1534 615886 
+44 (0) 7797 811381 
jane.gregory@blglobal.co.uk

Publishing schedule 2016: magazine and supplements

Issue Theme Ad sales deadline Ad artwork deadline Publishing date

42 – JANUARY/FEBRUARY 27 NOVEMBER 4 DECEMBER 29 DECEMBER 2015

43 – MARCH/APRIL 5 FEBRUARY 12 FEBRUARY 7 MARCH

44 – MAY/JUNE Wealth Edition 1 APRIL 8 APRIL 2 MAY

45 – JULY/AUGUST 3 JUNE 10 JUNE 4 JULY

46 – SEPTEMBER/OCTOBER 5 AUGUST 12 AUGUST 5 SEPTEMBER

47 – NOVEMBER/DECEMBER Funds Edition 30 SEPTEMBER 7 OCTOBER 31 OCTOBER

48 – JANUARY/FEBRUARY 2017 25 NOVEMBER 2 DECEMBER 28 DECEMBER


